THE ROLE OF CONTENT IN
THE LOGISTICS & SUPPLY
CHAIN INDUSTRIES

RECENT CULTURAL SHIFTS AND ADVANCES IN DIGITAL TECHNOLOGY HAVE
PUSHED ASIDE TRADITIONAL METHODS OF COMMUNICATION AND GIVEN WAY
TO THE RISE OF ANEW TYPE OF COMMUNICATION STRATEGY — ONE THAT PUTS
CONTENT AT THE VERY CENTER.

FRONETICS CONDUCTED A SURVEY TO EXPLORE THE ROLE OF CONTENT
MESSAGING WITHIN THE LOGISTICS AND SUPPLY CHAIN INDUSTRIES. SOME OF
THE KEY FINDINGS ARE HIGHLIGHTED BELOW.

TOOLS AND STRATEGIES.

IS CONTENT an effective DOES YOUR COMPANY measure DOES YOUR COMPANY HAVE
tool for your business? the ROI of it's content? a content strategy in place?

CONTENT GOALS AND FORMATS.

WHAT ARE YOUR company’s goals with respect to content?

o,
96%
increase brand lead establish customer lead customer customer customer
awareness generation company as an engagement nurturing conversation retention service
industry leader

Blog posts are the top content format.

100 100

slideshows

case studies

infographics blog posts

CONTENT DISTRIBUTION AND CURATION.

DOES YOUR COMPANY distribute content? DOES YOUR COMPANY curate content?

877% YES 787% YES

4% NO 13% NO

CONTENT DISTRIBUTION CHANNELS.

THROUGH WHICH CHANNELS does your company distribute content?

Y

CONTENT CREATION & CHALLENGES.

Most content is created in-house. Companies struggle with time and quality.

5%

. all content is created in-house inconsistent with content

content creation is both in-house creation/quality

and outsourced @ struggle to find time

all content creation is outsourced have no plan or strategy

@ unsure @ limited staff/resources
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